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Rescott’s free marketing strategy evaluation helped my
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marketing dollars work for me, not the other way around.

MARKET UP!

with Rescott Marketing
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If you can’t answer marketing strategy questions similar to the three - E | Hescnte 8=
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questions above, then you don't really know which of the more than £= i
200 marketing weapons is an effective use of your money. So, where do - n..i‘% 8 =EE =
you start? —_— T
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Simple. It starts with an effective plan. Rescott’s Seven Sentence Stealth o o n
Marketing Strategy is a first step in the right direction. Is print, internet or
sweat equity weapons best for you? What is your current rate of return? —
We can answer these questions and more with our FREE 45 minute PRI i
market strategy evaluation held one-on-one at the Rescott World pm—" e
Headquarters in Carmel, Indiana, or your office. But you must call now for -
an appointment, as this offer and time slots are limited.

(317) 816-0700

110 W. Carmel Drive, Carmel, Indiana 46032 www.rescottmarketing.com
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